
Our invitation to be part of the new ‘Global’ edition:

~ in five parts

I. What’s in it for you? (slides 1-8)

II. What makes our business partners special?(slides 9-12)

III. How might your business best feature?(slides 13-16)

IV. How does the actual sponsorship work? (slides 17-19)

V. Next steps. (slides 20-22)

Special note: please email us if you would like extra information about each slide.



Why are two former teachers so interested in freight 

forwarding, logistics and global supply chains?

Your industry is a ‘hidden gem’.



‘Shout out loud’ about your inspiring industry

Celebrate your relevance.

Connect with young people. 

Make supply chains a ‘Career of choice’.

3 Cs

in a 

box

Mock-up of ‘double-container’ box.

Logos are for illustration only



Educational

supply chain game

Players run competing

multimodal logistics

businesses



Young people love it!



Workplace…….. as well as classroom

“The potential audience 

is wider than just young 

people at school. The 

game can be used to 

introduce people of 

all ages, including 

trainees, to the supply 

chain concept.”

(Tesco Logistics 

manager at Daventry)



Play at 7 different levels A game for all ages!



What’s in it for you as a sponsor?

1. The incorporation of your brand into the Global edition, projected  

to be played by the next generation of 200,000 young people

2. Prestigious association with other global supply chain 

organisations.

3. The enhanced profile of global supply chains, raising awareness 

of career opportunities for young people

4. A unique way to deliver corporate social responsibility 

objectives:

• signals  importance you place on learning and development 

• demonstrates commitment to global and environmental issues

• evidences desire to ‘give something back’ to communities

5.   Versatile, realistic and fun addition to own training programmes.

6.    Active support for a social enterprise demonstrates  commitment  

to corporate citizenship, reinforcing company values and ethos.



Real businesses feature as themselves in the game



The real brands and real companies

become a platform for learning 

Much more than a board game:

• 100 word summaries about each

sponsor  on game’s website

• Hyperlinks to

companies’ own websites

• More than 100 ‘wow’ photos

showing global supply chains

in action

• 50 classroom activities created with sponsors



AN EXAMPLE:

Introducing Supply Chains by

Title Introducing supply chains 

Key Stage(s) KS2, KS3

Subject(s) Literacy, Numeracy, Geography, Enterprise 

learning,

Objectives To develop and apply logical thinking skills to a 

real business context

To introduce business terms and concepts

To understand how supply chains work

To experience working in a small team

Duration 30+ minutes depending on tasks selected and 

quality of discussion.

In brief A logic / problem solving exercise that introduces 

sequential stages in the supply chain



Learners must put the photos in the correct sequence



There are all kinds of branding opportunities…….



Be a ‘Customer’ ~ your logo is incorporated into the game board,

and on Order cards

Alibaba

Aldi

Amazon

Apple

Bricorama

Bunnings

Carrefour

China Telecom

Coles

Colgate

Coop

Ebay

GE

Hagebau

IKEA

KIPA

Macro

Mediaworld

Monoprix

Petrochina

Primark

Samsung

Siemens

Sony

Toyota

Vodaphone

Walmart

Woolworths

Zara

It might be…..??



A multimodal logistics business ~ logo on a ‘Company Base’ 

The player then uses 
planes, ships, trains and 
trucks in the matching
colour ~ red, black/blue
green or yellow

It might be…..??

DHL

Fed-Ex

UPS

XPO Logistics



Rail  business ~ logo features on Railhead or, perhaps, train?

Logo
It might be…??

Deutsche Bahn

Daqin Railway

Tokyu

Union Pacific



Our sponsorship target is £188k (= €239k)



Global production run ~ 

where the £188k (= €239k) will come from



What are the sponsorship options?
Please note these prices exclude 20% vat, payable in the UK.

Sponsorship Value Benefits to Sponsor in brief Examples

Platinum

(4 - 8 max)

£12,000

(excl vat) 

Logo on Game box lid.

Logo very prominent in key 

aspect of game + in ‘Guide’ + 

on website + at all events.

60 complimentary games

DP World

MSC

FIATA?

XPO Logistics?

DHL?

CHEP?

?

Gold £4,000

(excl vat) 

Logo in central or multiple 

aspect(s) of game.

20 complimentary games

Multimodal 2016

Century Logistics

Tesco?

?

Gold £2,000

(excl vat) 

Logo active in game

10 complimentary games

TT Club

?



Would your organisation like to help

to make a Global edition a reality?



2. Contact us in one of 3 ways:

Email:  pat@businessonthemove.org

Write to: Business on the Move, 384 Linthorpe Road, Middlesbrough 

TS5 6HA, United Kingdom

Telephone:   44 (0)1642 386329                  or call on our mobiles:

44(0)7919 864 069  (Pat)

44(0)7557 301 238  (Andy)  

Next steps
delivering learning

1. Read the Sponsorship Information Pack

mailto:pat@businessonthemove.org


delivering learning

www.businessonthemove.org


