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	Title
	The Supply Chain Strapline Challenge 

	Key Stage(s)
	KS4,KS5

	Subject(s)
	Business Studies, English,

Enterprise learning,

	Objectives
	To introduce business terms and concepts in marketing
To understand the importance and relevance of branding 

To develop and apply creative thinking skills to a real business context

To experience working in a small team

	Duration
	15-30 minutes depending on amount of subsequent discussion

	In brief
	A matching exercise linking straplines to business logos in order to introduce the idea of branding and ‘brand image’.


PREPARATION: 

Assuming your group is to be divided into teams of 2 or 3 learners, print off one or two  Answer sheets (with Strapline list) per team. 
Go through the provided Powerpoint.
INTRODUCTION:
Divide your group into teams of 2 or 3 learners. 
Ask the class what they think the word “strapline” means?
Explain straplines are used to help create an association in customers’ minds. They help customers connect with a brand and the company/organisation providing it.
The underlying assumption is that, if customers associate a particular brand with a type of product or service, they are more likely to choose it.

Straplines help to contribute to ‘brand image’, sometimes called the ‘personality’ created for a product or service. They form part of a longer-term strategy to ‘build a brand’.

Task 1 – Well known straplines
Show slide 2, clicking through 3 examples of well known straplines.
Can your group name the famous brand associated with each strapline?

Task 2 – Take the ‘Supply Chain Strapline Challenge’
The next task focuses on the brand names who are sponsors of Business on the Move and are actively involved with supply chains.

Depending on your preference:

EITHER 

1. Hand out to each team an Answer Sheet listing 25 businesses in alphabetical order

2. Showing slides 3-7 (that group the 25 business logos into 5 batches of 5), challenge teams to fill in any associated straplines without any clues. You may wish to award any such correct answers with ‘double points’?

3. Make the task easier by distributing to each team page 2 of the ‘Answer’ Sheet that lists the 25 straplines alphabetically. Can they now complete the task, perhaps scoring 1 point for every correct answer?
OR 
1. Hand out to each team the Answer Sheet listing 25 straplines in alphabetical order.
2. Challenge teams to name the business associated with each strapline without any clues. You may wish to award any such correct answers with ‘double points’!
3. With the help of slides 3-7 (that group the 25 business logos into 5 batches of 5), can teams now name the business associated with each strapline, perhaps scoring 1 point for every correct answer?

Slides 8 – 13 show the correct answers.
Task 3 – Straplines and Image

Task 3 offers some optional discussion points if there is the time!

(a)  Invite teams to sort the 25 straplines into the 5 categories below. What brand image is being developed in the minds of customers?
i. Keeping costs low.
ii. A quality product/service.
iii. Technical ‘information’.
iv. Working together with customers/people.
v. Other (please state).
(b) Which straplines do you think are:
i. Visually appealing or powerful?

ii. Clever or smart?

iii. The most memorable?
EXTENSION TASKS:
(A) Whose brand?
Under their team name each team must list on a single sheet of A4 paper 5 different straplines that do not include the actual brand name themselves. Each strapline should be numbered and a separate ‘secret’ list of the correct answers kept safe. 

These lists are then circulated. Which team can link the most brand names?
(B) Building brands
See the learning activity, ‘Building Brands’, developed with ‘Edge Creative Solutions’ and available through the Learning Zone.
This activity asks learners to assess the personality and core values of current brands in order to understand the process of brand development.
